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Saatchi & Saatchi
Toyota Brand Launch: “Moving Forward” (2004)

ROLE:  

• Art Director — Concept Development


BRIEF:   

• Brand Design, Tagline (Print/TV/Digital)


RESULTS: 

• By 2007, Toyota surpassed Ford to become the 
2nd-largest automaker in the US


• US sales increased more than 60% between ’04 - 

’07


• Market share: 12.9% (2004) to %16.3% (2007)


• BrandZ top 100 Most Valuable Global Brands raked 
Toyota from #9 (2004) to #6 (2006)



Saatchi & Saatchi
Toyota Brand Launch: “Let’s Go Places” (2004)

ROLE:  

• Art Director — Concept Development


BRIEF:   

• Brand Design, Tagline (Print/TV/Digital)


RESULTS: 

• No Analytic Data Available



Saatchi & Saatchi
Toyota Tundra Launch (2007)

ROLE:  

• Art Director — Concept Development & Design


BRIEF:   

• Launch the new 1/2-ton Japanese pickup into a segment 
dominated by Ford, Chevrolet, and Dodge (Print/OOH)


RESULTS: 

• No Analytic Data Available



Saatchi & Saatchi
Toyota Tundra Launch (2007)

ROLE:  

• Art Director — Concept Development & Design


BRIEF:   

• Special packaging awareness

• Campaign support to drive traffic to online :15 spots


RESULTS: 

• No Analytic Data Available



Saatchi & Saatchi
Toyota Sienna Launch: “Swagger Wagon” (2010)

ROLE:  

• Art Director


BRIEF:   

• Special Promotional, POS, Display, Brochures, & 
Asset Generation


RESULTS (Campaign-wide): 

• 17% increase in sales (120K+ vehicles)


• 2011 carry-over sales increased 5%


• (Viral campaign = 19+M YT views-AdAge)



Saatchi & Saatchi
Toyota.com All Model Landing Page (2013)

ROLE:  

• Art Director


BRIEF:   

• Standardize Model Landing Pages


RESULTS: 

• Analytic Data Not Applicable



Saatchi & Saatchi
Toyota Tacoma Brochure (2014)

ROLE:  

• Art Director


BRIEF:   

• Print


RESULTS: 

• Analytic Data Not Applicable



Saatchi & Saatchi
toyota.com 3D Asset Generation & Animated Demos

ROLE:  

• Art Director


BRIEF:   

• Develop 3D Exterior/Interior Animated Demos


• Camry
• Rav4
• Corolla
• Avalon
• Highlander
• 4Runner
• Matrix
• Yaris
• Prius

RESULTS: 

• No Analytic Data Available



Saatchi & Saatchi
toyota.com/owners Enterprise Digital Style Guide (2019)

ROLE:  

• Art Director


BRIEF:   

• Design Digital Visual Identity Style Guide


RESULTS: 

• Analytic Data Not Applicable

http://toyota.com/owners


Saatchi & Saatchi
toyota.com/owners Enterprise Digital Platform Redesign (2019)

ROLE:  

• Art Director


BRIEF:   

• Optimize Functionality

• Update Brand Design


RESULTS: 

• Increased monthly CTRs from 22% to 71%

http://toyota.com/owners


Saatchi & Saatchi
Toyota Additional Campaigns (2001-2020)

BRAND:  

• Get the Feeling (2001)

• Moving Forward (2004)

• Let’s Go Places (2012)


BROADCAST: 

• Retail Sales Event: Toyotathon

• Full-line

• Running Footage

• Tundra (2nd Gen)

• Camry

• Toyota Brand: Moving Forward, Let’s Go Places

• Motorsports IRL


DIGITAL: 

• In-market customized ad banners

• Toyota Owners Digital platform design & responsive optimizations

• 3D Animated demos

• Post-marketing email campaigns

MOTORSPORTS:  

• Inaugural Tundra NASCAR Launch & 
Team Introduction


• Inaugural Camry NASCAR Launch & 
Team Introduction


• Toyota Racing Development Indy 
Racing League


• Toyota Racing Development NHRA

PRINT:  

• Tacoma

• Tundra

• RAV4

• Prius

• Corolla

• Camry

• 4Runner

• Highlander

• Sequoia

• Avalon

• Sienna

• Mirai

• Highlander

• Land Cruiser

• FJ Cruiser


ENVIRONMENTAL:  

• National Auto Shows

• Dealerships

• Sports Arenas



Great Inc.
Oppo International Brand Style Guide (2022)

ROLE:  

• Creative Director


BRIEF:   

• Develop International Marketing Guidelines


RESULTS: 

• Analytic Data Not Applicable



Thank You


